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Economic value of country names
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‘Swissness’ Worldwide study, htp St. Gallen, McCann Erickson and University of St. Gallen, 2008, fig.18

Intl. top quality

1. Germany (ø 4.22)
2. Switzerland (ø 4.19)
3. Japan (ø 4.01)
4. USA (ø 3.29)
5. China (ø 2.23)

Exclusiveness

1. Switzerland (ø 4.08)
2. Germany (ø 3.46)
3. Japan (ø 2.95)
4. USA (ø 2.75)
5. China (ø 1.90)

Tradition

1. Switzerland (ø 3.94)
2. Germany (ø 3.85)
3. Japan (ø 3.19)
4. USA (ø 2.52)
5. China (ø 2.25)

Intl. respect

1. Germany (ø 4.15)
2. Switzerland (ø 4.09)
3. Japan (ø 3.95)
4. USA (ø 3.35)
5. China (ø 2.32)

Affordable

1. China (ø 4.16)
2. Japan (ø 3.48)
3. USA (ø 3.33)
4. Germany (ø 2.91)
5. Switzerland (ø 2.33)

Innovative

1. Japan (ø 4.28)
2. Germany (ø 3.79)
3. USA (ø 3.54)
4. Switzerland (ø 3.37)
5. China (ø 2.60)

Trendy

1. Japan (ø 4.05)
2. USA (ø 3.80)
3. Germany (ø 3.26)
4. Switzerland (ø 3.05)
5. China (ø 2.79)

5 = Completely agree
1 = Completely disagree

5 = Completely agree
1 = Completely disagree

Reliability

1. Switzerland (ø 4.15)
2. Germany (ø 4.11)
3. Japan (ø 3.69)
4. USA (ø 3.05)
5. China (ø 2.05)

© Felix Addor



Swiss Made premium: Example of a steel watch

Japan China India Italy Austria USA Germany

+ 112 % + 69 % + 65 % + 55 % + 54 % + 53 % + 50 %

France Switzerland Russia Spain Brasil UK South Korea

+ 47 % + 42 % + 28 % + 22 % + 27 % + 24 % + 8 %

‘Swissness’ Worldwide study, htp St. Gallen / Jung von Matt / Limmat, 2013, p. 44
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Reasons to protect country names

• Free riders take advantage of the good reputation of a country 
by using this country name on products from other countries

• Consumers risk being misled and disappointed

•  Loss of reputation, which may lead to a dilution 
in the value of the national brand

• Registration of a country name ‘as such’ as a trademark results     
in an unjustified monopolization of a country name                                                       
by a private party
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A practical case (pending):
Iceland vs. Iceland (country vs. grocer)
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Indications of 
source

Rules of origin
Appellations of origin and
geographical indications

Different rules for different objects and objectives 

“Made in 
France”

Country names
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Protecting country names at the national level

Adequate rules should: 

1. Define the conditions for using a country name and sign

2. Clarify the conditions for their registration as a                             
trademark when combined with a distinctive sign

3. Prohibit the monopolization (= registration as a trademark) of the 
country name or sign as such
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Conditions for using “Swiss Made” or           on industrial 
products
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1. At least 60% of the product's 
manufacturing costs must be incurred in 
Switzerland

2. The activity that gives the product its 
essential characteristics must take place 
in Switzerland

Example
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1. A company must have its (registered) 
seat in Switzerland

2. In addition, the company has to have 
at least one of its headquarters,                          
from which the company is run,                                  
in Switzerland

Conditions for using “Swiss Made” or           on services
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Other examples at national level 
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Protecting country names at the international level

Art. 6ter Paris Convention: requires member states to prohibit on 
their territory the use and the registration of trademarks of flags and 
coats of arms unless authorized by the government concerned

Art. 10bis Paris Convention: protects against unfair competition.                
It requires member states to prohibit on their territory the use of 
misleading allegations in the course of trade

Advantage of the Paris Convention: Enforcement through the 
WTO TRIPS mechanism possible
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3. Effective cooperation between the authorities

Additional measures at the international level: 
National legislation as a basis for negotiating with third countries 

1. Bilateral treaties to protect country names & GIs

2. Free trade agreements with provisions 
for protecting country names & GIs
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4. Opposition against misleading trademarks
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5. Authorization to use a state flag or emblem
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6. Seizure of counterfeit goods
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Towards international protection of country names

Goal: To integrate a protection standard specific to country names 
into the Paris Convention 

Method: proposals and discussions within the framework of the 
WIPO Standing Committee on the Law of Trademarks, Industrial 
Designs and Geographical Indications (SCT)
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Protection against misleading use of country names

Jamaican proposal (SCT 32/2): intends to prohibit the registration 
of a TM containing a country name if the TM is misleading

for

Example: TM application in Chile
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Proposals (SCT 39/8 Rev. 3): intends to prohibit the TM registration              
of country names as single elements or registration that results                 
in monopolization 

Protection against monopolization of country names
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Joint Proposals (SCT 41/6): intends to prohibit the registration of 
country names as a generic Top Level Domain (gTLD) and other GIs of 
national significance as a single element 

Protection against monopolization of country names
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Joint Proposals (SCT 41/6): intends to prohibit the registration of 
country names as a generic Top Level Domain (gTLD) and other GIs of 
national significance as a single element 

Protection against monopolization of country names
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We need to maintain the positive image and value 
embedded in a national brand 

For further information on ‘Swissness’: 
www.ige.ch  Law and Policy  National IP Law  Indications of Source  Swissness

For further information on the SCT: 
www.ige.ch  Law and Policy  International IP Law  IP Organizations  TMs

Contact : felix.addor@ipi.ch
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